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Purpose: This study aimed to investigate binge-watching behavior and addiction among a sample of 446 Chinese college students and 
assess its consequences for mental health, with a particular focus on feelings of loneliness, anxiety, and depression.
Participants and Methods: We conducted an online survey to gather data, examining participants’ binge-watching habits and 
preferred platforms. We also utilized regression analysis to assess the impact of binge-watching addiction on mental health, exploring 
the associations between binge-watching addiction and feelings of loneliness, anxiety, and depression.
Results: Our findings revealed that the Chinese college students in our study typically defined binge-watching sessions as lasting 
approximately 7.22 hours, with an average of 10.83 episodes. Regarding the self-assessment of binge-watching, the average duration 
of participants was 5.76 hours, and the average number of episodes was 7.42. Tencent Video, iQIYI, and Bilibili emerged as the 
dominant platforms for binge-watching among the respondents. Regression analysis demonstrated a significant link between binge- 
watching addiction and mental health, with positive associations observed between binge-watching addiction and increased feelings of 
loneliness, anxiety, and depression.
Conclusion: The results of this study reinforce previous findings regarding the detrimental effects of excessive media consumption on 
mental well-being. Moreover, they provide valuable insights into the global prevalence of binge-watching and its impact on the 
psychological health of young adults in the digital age, emphasizing the need for proactive measures to address this issue.
Keywords: binge-watching, addiction, mental health, college students, Chinese

Introduction
The proliferation of video websites and streaming media platforms in recent years has sparked a significant transforma-
tion in the way content is consumed and how it impacts the lives of individuals,1 particularly young adults.2 For example, 
the rapid development of Netflix has led many young people to binge-watch online.3 Likewise, influential video websites 
and apps have emerged in China, including Tencent Video and iQIYI.4 One result of the impact of these shifts in 
technology has been a surge in online binge-watching behavior.3

During the COVID-19 pandemic, the world witnessed increased binge-watching as people sought solace and 
entertainment within the confines of their homes.5,6 The public health crisis led to lockdowns, social distancing measures, 
and heightened uncertainty, creating an environment where individuals turned to binge-watching as a means of escape 
and relaxation.6,7

There is no uniform definition of binge-watching, and when researchers refer to binge-watching, they usually consider 
the number of episodes watched at one time, the frequency, and what is being watched. Some studies define binge- 
watching as watching multiple episodes of a television series at once; others use the definition created by Netflix, which 
states that binge-watching is watching 1 to 6 episodes of a television series at a time.8 There are also studies that consider 
binge-watching to be 3.82 hours and 4.55 episodes per watching session.9
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In the contemporary media landscape, binge-watching has emerged as a favored leisure activity, particularly 
among young adults.10 This phenomenon, characterized by the immersive and consecutive consumption of multiple 
episodes or entire seasons of television series and digital content, has become a defining feature of the entertainment 
preferences of youth.11 The allure of binge-watching lies in its capacity to offer a sense of escape,12 narrative 
engagement,13 and a unique form of relaxation, making it an activity that young people ardently embrace in their 
daily lives.10,13,14

Binge-watching has become a habitual activity for many young adults around the world,8,15 and this is certainly the 
case in China. While binge-watching is widely recognized as a form of leisure and entertainment, however, its excessive 
and compulsive nature has raised concerns about its potential consequences for the mental health of adolescents.14,16 

Loneliness, anxiety, and depression, three interrelated aspects of mental health, have become focal points for under-
standing the impact of binge-watching on well-being.

Loneliness, which is characterized by a sense of social isolation and a lack of meaningful social connections, is an 
aspect of mental health associated with binge-watching. Several studies have shown a positive correlation between binge- 
watching and increased loneliness.8,17 Since the solitary nature of binge-watching may cause individuals to remain 
isolated for extended periods of time, this may lead to a diminished sense of connection to the outside world.14 In this 
case, the act of binge-watching may allow an individual to avoid real-life interactions, potentially exacerbating feelings 
of loneliness.

Anxiety is another common mental health problem among college students, and it has been the subject of investiga-
tions regarding binge-watching behavior. Although findings in this area are mixed, several studies have emphasized the 
positive correlation between the extent of binge-watching and anxiety levels.15,18 The intense and immersive nature of 
binge-watching, which is often characterized by emotionally charged narratives and suspense, may lead to increased 
anxiety;8 through binge-watching individuals may become emotionally invested in the content, which can lead to 
increased stress and worry.19

Depression is another prevalent mental health issue, and it is a concern associated with binge-watching. Research has 
shown that, when people engage in excessive binge-watching, they tend to neglect other life responsibilities; this can lead 
to the development or exacerbation of depressive symptoms.20 Withdrawal into the virtual world, as well as the loss of 
real-life social connections, may lead to a lack of motivation and engagement in daily activities; this may result in 
feelings of hopelessness and helplessness.21

Previous literature has suggested that binge-watching affects people’s mental health.22–24 Despite the widespread 
popularity of binge-watching, however, little research has been conducted to specifically define binge-watching behavior 
among young Chinese individuals. How many episodes does binge-watching entail? How long does a session last? The 
answers to these questions are currently unclear in the context of young Chinese individuals’ binge-watching behavior. In 
addition, few studies have comprehensively explored the effects of binge-watching behavior on mental health.

To investigate the potential impact of online binge-watching on the mental well-being of Chinese college students 
(CCSs), this study formulates several hypotheses. We propose that engaging in online binge-watching is positively 
correlated with feelings of loneliness, heightened levels of anxiety, and increased levels of depression among CCSs. The 
structured approach in this study aims to comprehensively examine the potential psychological effects of online binge- 
watching within the context of CCSs’ mental health.

The research aims to bridge the gap in the existing knowledge by providing a clear definition of binge-watching 
behavior among CCSs. Further, it seeks to elucidate the relationships between online binge-watching and the 
experiences of loneliness, anxiety, and depression within this demographic. Understanding these relationships is 
vital for addressing the potential consequences of binge-watching and its impact on the psychological well-being of 
young adults in China.

As digital technology continues to shape the media landscape and the habits of CCSs, it is of paramount importance 
to assess the psychological implications of their media consumption practices. This research is intended to shed light on 
the intricate connections between online binge-watching, loneliness, anxiety, and depression, thereby contributing to 
a better understanding of the evolving digital culture and its effects on the mental health of Chinese youth.
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Materials and Methods
Research Design
This study implements a cross-sectional research design that combines quantitative data collection methods. The primary 
instrument for data collection is a structured questionnaire consisting of the four following sections: (1) a survey of 
binge-watching behavior; (2) a survey of binge-watching addiction (BWA); (3) self-measurement scales for mental 
health, which encompass assessments of loneliness, anxiety, and depression; and (4) a participant information sheet.

Measures
The questionnaire was carefully designed to gather comprehensive data regarding binge-watching behavior, BWA, and 
mental health outcomes among CCSs. It comprises four parts, as outlined below.

Binge-Watching Behavior
This study was based on the survey questions about binge-watching behavior developed by Aghababian et al.9 Participants 
self-defined binge-watching based on the number of hours and episodes they thought could be considered binge-watching. The 
items included the following: “How many episodes watched at one time do you think would be binge-watching behavior?” 
and “How many hours of watching at one time do you think would be binge-watching behavior?” With reference to their 
definitions, participants reported their binge-watching duration (“How long do you usually binge-watch each time?”), the 
number of episodes in a binge-watching session (“How many episodes do you usually binge-watch each time?”), and the 
binge-watching platform (“What platform do you usually use to binge-watch episodes?”). The questionnaire listed six top- 
ranked video broadcasting websites or apps and others in China for participants to choose from, and each participant could 
choose one to three platforms on which they binge-watch series most often.

Binge-Watching Addiction
BWA was measured using the Binge-Watching Addiction Scale (BWAS), which includes five-point Likert scale items. 
The BWAS was developed by Forte et al,24 and it was used in this study to assess the extent of online BWA among 
CCSs. The BWAS is a one-dimensional scale containing 20 items rated on a five-point Likert scale (1: “never” to 5: 
“always”). Higher scores indicate higher levels of BWA.

Mental Health Problems
Loneliness was measured using the six-item De Jong Gierveld Loneliness Scale (DJGLS), which has been found to be 
a reliable and valid measure of loneliness.25 The Chinese DJGLS uses a five-point Likert scale to rate all items,26 1: “strongly 
disagree” to 5: “strongly agree”. The total score is calculated by adding up the six items, with higher scores indicating greater 
loneliness.

The Hospital Anxiety and Depression Scale (HADS) is a frequently used self-rating scale that was developed to assess 
psychological distress in nonpsychiatric patients. The HADS was developed by Zigmond and Snaith27 to measure 
symptoms of anxiety and depression, and it consists of 14 items, with seven on the anxiety subscale (HADS-A) and 
seven on the depression subscale (HADS-D). The HADS-A focuses on the symptoms of generalized anxiety disorder, while 
the HADS-D focuses on the lack of pleasure, which is the main symptom of depression.27 The Chinese version (Mandarin) 
of the HADS was translated and tested by Leung et al.28 Each item is scored on a response scale between 0 and 3.

Participant Information Sheet
The final section of the questionnaire is the Participant Information Sheet. This reports participants’ demographic 
characteristics, including age, gender, and region.

Procedure
Based on the nature of this study, the inclusion criteria for participants were as follows: (1) age of 17 years and above, (2) 
enrollment in college, and (3) regular or more intensive viewing of serials on video websites or apps. Participants were 
recruited via multiple social networking platforms (eg, WeChat, Weibo, Xiaohongshu, Douyin, etc.), and the question-
naire was disseminated via an online link on Wenjuanxing.
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Informed consent was obtained from all participants before completing the survey. They were aware of the purpose of this 
study and agreed to participate in the survey. The survey was anonymous, no personally identifiable information was recorded 
in the data, and participants had the right to withdraw at any time. Data were collected from 446 Chinese university students 
between October 5 and October 14, 2023. Of these, there were 101 (23.99%) men and 339 (76.01%) women. The mean age of 
the participants was 20.9 years, with a maximum age of 30 years and a minimum age of 17 years. Participants were mainly 
from Jiangsu (n= 97, 21.7%), Hunan (n = 89, 19.9%), Hubei (n = 79, 17.7%), Jiangxi (n = 51, 11.3%), Heilongjiang (n = 46, 
10.3%), Chongqing (n = 29, 6.5%), Shandong (n = 23, 5.2%), Shanxi (n = 15, 3.4%), and other provinces.

Data Analysis
SPSS software was used to analyze the data in this study. The study first tested the reliability and validity of the 
independent and dependent variables using the software. Then, the definition and behavior of CCSs toward binge- 
watching were tested using descriptive statistics (standard deviation and mean). Finally, the relationship between the 
independent and dependent variables was explored with regression analysis.

Results
Before analyzing the data, we tested the reliability and validity of the observed indicators using SPSS® (Table 1). The 
Kaiser–Meyer–Olkin (KMO) values were all greater than 0.8 (p = 0.000), and the α values were all greater than 0.9. 
Thus, the data passed the reliability and validity tests and could be used for further analysis; this indicated that the data 
were suitable for factor analysis.29

Table 2 and Figure 1 show the definitions and self-assessment results of online binge-watching behavior by CCSs. 
Regarding the definition of binge-watching, the mean duration was 7.22 hours (SD = 4.958), and the mean number of 

Table 1 Reliability and Validity of the Study

Bartlett’s Test of Sphericity Cronbach’s Alpha

KMO p α

BWAS 0.930 0.000*** 0.924

DJGLS 0.885 0.000*** 0.932

HADS-A 0.933 0.000*** 0.947

HADS-D 0.934 0.000*** 0.939

Note: ***,p < 0.001. 
Abbreviations: BWAS, Binge-Watching Addiction Scale; DJGLS, De Jong Gierveld 
Loneliness Scale; HADS-A, Hospital Anxiety and Depression Scale—Anxiety; HADS-D, 
Hospital Anxiety and Depression Scale—Depression.

Table 2 Descriptive Analysis of Binge-Watching Among CCSs

Mean SD Md

Definition

Binge-watching hours 7.222 4.958 5.000

Binge-watched episodes 10.825 6.273 10.000

Self-assessment

Binge-watching hours 5.756 5.499 4.000

Binge-watched episodes 7.417 6.131 5.000

Abbreviations: CCS, Chinese college student; SD, standard deviation; Md, 
median.
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episodes was 10.83 (SD = 6.27). Regarding the self-assessment of binge-watching, the mean duration was 5.76 hours 
(SD = 5.50), and the mean number of episodes was 7.42 (SD = 6.13).

From the statistical analysis, we can see the ranking of online binge-watching platforms among CCSs (Table 3 and 
Figure 2). Tencent Video (n = 262, 58.7%) is ranked first, iQIYI (n = 246, 55.1%) is ranked second, and Bilibili (n = 145, 
32.5%) is ranked third.

In this study, three separate linear regressions were done. The combined results are shown in Table 4, which illustrates the 
relationships between BWA as the independent variable and the dependent variables, including loneliness, anxiety, and 
depression. The analysis was conducted to explore the impact of BWA on these dimensions of mental health among the study 
participants. The table provides unstandardized coefficients (B), standard errors, beta values, t-values, and p-values, 
indicating the significance of each relationship. In addition, variance inflation factor (VIF) values, R^2 (proportion of 
variance explained), and ΔR^2 (change in R^2) are presented to assess multicollinearity and the overall model fit.

As illustrated in Table 4, the linear regression analysis with BWA as the independent variable and loneliness, anxiety, 
and depression as the dependent variables showed that the model equation is as follows:

(1) Loneliness = 4.822 + 0.175*BWA, and the model R2 value is 0.180, implying that BWA explains 18.0% of the 
variation in Loneliness. The model passed the F-test (F = 97.259, p = 0.000), which indicates that BWA must have an 

Figure 1 Descriptive analysis of binge-watching among CCSs.

Table 3 Ranking of Online Binge-Watching 
Platforms Among CCSs

Online platform Frequency Percent

Tencent Video 262 58.74%

iQIYI 246 55.16%

Bilibili 145 32.51%

Youku 115 25.78%

Douyin 86 19.28%

Mango TV 85 19.06%

Other 79 17.71%

Abbreviation: CCS, Chinese college student.
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impact relationship on Loneliness, so BWA will have a significant positive impact relationship on Loneliness, Beta = 
0.424, p < 0.001.

(2) Anxiety = 6.426 + 0.191*BWA with a model R2 value of 0.160, meaning that BWA explains 16.0% of the 
variation in Anxiety. The model passed the F-test (F = 84.446, p = 0.000), which means that BWA must have an influence 
relationship on Anxiety, Beta = 0.400, p < 0.001.

(3) Depression = 4.619 + 0.207*BWA with a model R2 value of 0.203, implying that BWA explains 20.3% of the 
variation in Depression. The model passed the F-test (F = 112.916, p = 0.000), which means that BWA must have an 
influence relationship on Depression, Beta = 0.450, p < 0.001.

The VIF values suggest no multicollinearity issues among the independent variables. The proportion of variance 
explained (R^2) by each regression model ranges from 0.160 to 0.203, emphasizing the substantial impact of BWA on 
the respective dimensions of mental health. The change in R^2 (Adjusted R^2) demonstrates the unique contribution of 
each independent variable to the overall model fit.

Discussion
In this study, we surveyed 446 CCSs to explore their binge-watching behaviors and to examine the impact on their mental 
health, including associations between binge-watching behavior and CCSs’ loneliness, anxiety, and depression. The 

Figure 2 Ranking of online binge-watching platforms among CCSs.

Table 4 Regression Analysis of BWA and Mental Health Problems Among CCSs

Dependent 
variable

B Error Beta t p VIF R 2 ΔR 2

Constant 4.822 0.999 – 4.825 0.000** – 0.180 0.178

Loneliness 0.175 0.018 0.424 9.862 0.000** 1.000

Constant 6.426 1.172 – 5.484 0.000** – 0.160 0.158

Anxiety 0.191 0.021 0.400 9.189 0.000** 1.000

Constant 4.619 1.097 – 4.211 0.000** – 0.203 0.201

Depression 0.207 0.019 0.450 0.207 0.000** 1.000

Notes: Independent Variable: BWA, Binge-Watching Addiction. Dependent Variables: Loneliness, Anxiety, Depression. **p<0.01. 
Abbreviations: BWA, binge-watching addiction; CCS, Chinese college student.
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results of the study showed that CCSs’ definitions of binge-watching behavior and viewing duration were greater than 
those found in previous studies. There were associations between binge-watching behavior and CCSs’ loneliness, 
anxiety, and depression levels. These findings lay the foundation for an in-depth exploration of the substantial impact 
of binge-watching on the mental health of CCSs.

The study delved into the behavior and definitions of binge-watching among the selected demographic. Descriptive 
analyses unveiled that these students defined an average binge-watching session as approximately 7.22 hours, accom-
panied by an average of 10.83 episodes watched. These results are higher than those found previous studies, such as in 
Aghababian et al9 research, in which participants defined binge-watching as 3.82 hours per viewing, or 4.55 episodes.

Regarding the self-assessment of binge-watching, the average duration of participants was 5.76 hours, and the 
average number of episodes was 7.42. Interestingly, participants’ self-assessment results were lower than the values 
they defined, suggesting a tendency to underestimate the extent of their binge-watching habits. This aligns with prior 
research, which has shown that individuals often underreport screen time and media consumption.30,31

Our results identified Tencent Video, iQIYI, and Bilibili as the primary platforms used for binge-watching by CCSs. 
This reflects the growing influence of these platforms in shaping the online media landscape. Tencent Video, in particular, 
has become a dominant player in the streaming industry, offering a diverse array of content to meet the preferences of 
young viewers.32 Similarly, in the West, leading streamers such as Netflix and Amazon Prime have become the main 
binge-watching platforms.33–35

Comparing our findings with those of previous literature reveals a global trend in binge-watching behavior. Similar to 
studies in Western contexts, CCSs engage in prolonged binge-watching sessions, reflecting the cross-cultural universality 
of this phenomenon. The findings emphasize the need for understanding binge-watching within a broader cultural 
context, considering both the shared and unique aspects of this behavior.

Crucially, our study unearthed a compelling association between BWA and the mental health of CCSs. The regression 
analysis demonstrated that BWA had a significant impact on feelings of loneliness, anxiety, and depression.

BWA was positively associated with increased levels of loneliness, with a beta coefficient of 0.424. This result mirrors 
findings from prior research, which consistently link excessive screen time and media consumption, including binge- 
watching, to heightened feelings of loneliness.18,22,36 The solitary nature of binge-watching, characterized by long hours 
spent in isolation, may contribute to these increased feelings of social disconnectedness.37 Our analysis revealed that 
BWA had a positive effect on anxiety, as indicated by a beta coefficient of 0.400. This aligns with previous studies that 
suggest a positive correlation between excessive screen time and anxiety.38–40 The immersive nature of binge-watching, 
which may involve emotional investment in the content, could contribute to heightened anxiety levels.10

BWA was also positively associated with depression, as indicated by a beta coefficient of 0.450. This aligns with 
previous research that has identified a strong link between media addiction and depressive symptoms.41–43 The intense 
and immersive nature of binge-watching, which can lead to neglecting other aspects of life, may also contribute to the 
development of depressive symptoms.44

Our findings align with previous research on binge-watching and its effects on mental health, both in China and 
globally. This study reinforces the existing knowledge that links BWA to feelings of loneliness, anxiety, and depression. 
These findings resonate with those of studies conducted in Western and other non-Western contexts that have underlined 
the universality of these associations.

Conclusion
In conclusion, our study provides insights into binge-watching among Chinese university students. Participants watched 
about 10.83 episodes per session, and each session lasted about 7.22 hours; however, they often underestimated their 
binge-watching habits. Tencent Video, iQIYI, and Bilibili as the primary platforms used for binge-watching by CCSs.

Our study revealed an association between BWA and the mental health of CCSs. It was found that BWA substantially 
affects loneliness, anxiety, and depression; this finding is consistent with prior research linking screen time, including 
binge-watching, to social disconnectedness and depressive symptoms, a phenomenon that seems to transcend cultural 
boundaries.
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As binge-watching captures global attention, our study highlights the importance of addressing its mental health 
implications. The study adds to the knowledge about this media behavior, stressing the need for responsible consumption 
and interventions promoting digital well-being among college students and the wider population. The findings can guide 
future research and public health initiatives in this digital era.

Limitations and Recommendations
In this study, several limitations must be acknowledged. First, the research primarily focused on CCSs, potentially limiting 
the generalizability of the findings when it comes to other demographic and cultural contexts. In addition, the study relied 
on self-reported data, which may be subject to social desirability bias and reporting inaccuracies. Furthermore, the cross- 
sectional research design used in this study does not permit the establishment of causal relationships. The study focused on 
a limited set of variables but neglected other potential influencing factors, such as social support and coping strategies. 
A single-method approach using quantitative measures may only partially capture the nuanced experiences of individuals.

To overcome these limitations, future research should adopt a more diverse and inclusive sampling strategy that 
considers different demographics and cultural backgrounds. Longitudinal studies can provide insights into the dynamics 
of binge-watching behavior and its effects on mental health over time. Exploring the impact of content genres and themes 
on mental health and conducting qualitative research to gain a deeper understanding of individuals’ experiences would 
contribute to a comprehensive understanding. Moreover, mediation and moderation analysis could help uncover the 
underlying mechanisms and conditional factors in the relationship between binge-watching and mental health. Finally, 
future research could focus on developing and testing interventions and educational programs to promote responsible 
binge-watching and improve mental health outcomes.

Acknowledgement
We extend heartfelt gratitude to the participants, reviewers, and the creators of the assessment tools. Special thanks to 
MAPI Research Trust for granting permission to use HADS in this study.

Disclosure
The authors report no conflicts of interest in this work.

References
1. Wang CL. New frontiers and future directions in interactive marketing: inaugural editorial. J Res Interact Mark. 2008;15:1–9.
2. Bossen CB, Kottasz R. Uses and gratifications sought by pre-adolescent and adolescent TikTok consumers. Young Consum. 2020;21(4):463–478. 

doi:10.1108/YC-07-2020-1186
3. Ahmed W, Fenton A, Hardey M, Das R. Binge watching and the role of social media virality towards promoting Netflix’s Squid Game. IIM 

Kozhikode Soc Manag Rev. 2022;11:222–234. doi:10.1177/22779752221083351
4. Fung AY. Fandomization of online video or television in China. Media Cult Soc. 2019;41(7):995–1010. doi:10.1177/0163443719863353
5. Erturan-Ogut E, Demirhan G. Leisure activities in Turkey during stay-at-home time. World Leis J. 2020;62(4):349–351. doi:10.1080/ 

16078055.2020.1825258
6. Sigre-Leirós V, Billieux J, Mohr C, et al. Binge-watching in times of COVID-19: a longitudinal examination of changes in affect and TV series 

consumption patterns during lockdown. Psychol Pop Media Cult. 2023;12(2):173. doi:10.1037/ppm0000390
7. Menge R, Kayonga CS. Coping strategies among international students during COVID 19 in Sweden. Eur J Soc Sci Stud. 2022;7.
8. Starosta JA, Izydorczyk B. Understanding the phenomenon of binge-watching—a systematic review. Int J Environ Res Public Health. 2020;17 

(12):4469. doi:10.3390/ijerph17124469
9. Aghababian AH, Sadler JR, Jansen E, Thapaliya G, Smith KR, Carnell S. Binge watching during COVID-19: associations with stress and body 

weight. Nutrients. 2021;13(10):3418. doi:10.3390/nu13103418
10. Panda S, Pandey SC. Binge watching and college students: motivations and outcomes. Young Consum. 2017;18:425–438. doi:10.1108/YC-07-2017-00707
11. Rubenking B, Bracken CC, Sandoval J, Rister A. Defining new viewing behaviours: what makes and motivates TV binge-watching? Int J Digit 

Telev. 2018;9(1):69–85. doi:10.1386/jdtv.9.1.69_1
12. Halfmann A, Reinecke L. Binge-watching as case of escapist entertainment use. Oxford Handbook Entertainment Theory. 2021;181–203.
13. Flayelle M, Maurage P, Vögele C, Karila L, Billieux J. Time for a plot twist: beyond confirmatory approaches to binge-watching research. Psychol 

Pop Media Cult. 2019;8(3):308. doi:10.1037/ppm0000187
14. Vaterlaus JM, Spruance LA, Frantz K, Kruger JS. College student television binge watching: conceptualization, gratifications, and perceived 

consequences. Soc Sci J. 2019;56(4):470–479. doi:10.1016/j.soscij.2018.10.004
15. Starosta J, Izydorczyk B, Wontorczyk A. Anxiety-depressive syndrome and binge-watching among young adults. Front Psychol. 2021;12:689944. 

doi:10.3389/fpsyg.2021.689944

https://doi.org/10.2147/PRBM.S447311                                                                                                                                                                                                                                

DovePress                                                                                                                         

Psychology Research and Behavior Management 2024:17 302

Yu and Alizadeh                                                                                                                                                      Dovepress

Powered by TCPDF (www.tcpdf.org)Powered by TCPDF (www.tcpdf.org)

https://doi.org/10.1108/YC-07-2020-1186
https://doi.org/10.1177/22779752221083351
https://doi.org/10.1177/0163443719863353
https://doi.org/10.1080/16078055.2020.1825258
https://doi.org/10.1080/16078055.2020.1825258
https://doi.org/10.1037/ppm0000390
https://doi.org/10.3390/ijerph17124469
https://doi.org/10.3390/nu13103418
https://doi.org/10.1108/YC-07-2017-00707
https://doi.org/10.1386/jdtv.9.1.69_1
https://doi.org/10.1037/ppm0000187
https://doi.org/10.1016/j.soscij.2018.10.004
https://doi.org/10.3389/fpsyg.2021.689944
https://www.dovepress.com
https://www.dovepress.com


16. Özkent Y, Açıkel B. The association between binge-watching behavior and psychological problems among adolescents. J Nerv Ment Dis. 2022;210 
(6):462–467. doi:10.1097/NMD.0000000000001510

17. Tolba AA, Zoghaib SZ. Understanding the binge-watching phenomenon on Netflix and its association with depression and loneliness in Egyptian 
adults. Media Watch. 2022;13(3):264–279. doi:10.1177/09760911221117339

18. Sun -J-J, Chang Y-J. Associations of problematic binge-watching with depression, social interaction anxiety, and loneliness. Int J Environ Res 
Public Health. 2021;18(3):1168. doi:10.3390/ijerph18031168

19. Gangadharbatla H, Ackerman C, Bamford A. Antecedents and Consequences of Binge-Watching for College Students. First Monday; 2019.
20. Starosta J, Izydorczyk B, Sitnik-Warchulska K, Lizińczyk S. Impulsivity and difficulties in emotional regulation as predictors of binge-watching 

behaviours. Front Psychiatry. 2021;12:743870. doi:10.3389/fpsyt.2021.743870
21. Jantz GL. Social Media and Depression: How to Be Healthy and Happy in the Digital Age. Rose Publishing; 2021.
22. Raza SH, Yousaf M, Sohail F, et al. Investigating binge-watching adverse mental health outcomes during COVID-19 pandemic: moderating role of 

screen time for web series using online streaming. Psychol Res Behav Manag;2021:1615–1629. doi:10.2147/PRBM.S328416
23. Alimoradi Z, Jafari E, Potenza MN, et al. Binge-watching and mental health problems: a systematic review and Meta-analysis. Int J Environ Res 

Public Health. 2022;19(15):9707. doi:10.3390/ijerph19159707
24. Forte G, Favieri F, Tedeschi D, Casagrande M. Binge-watching: development and validation of the binge-watching addiction questionnaire. Behav 

Sci. 2021;11(2):27. doi:10.3390/bs11020027
25. Gierveld JDJ, Tilburg TV. A 6-item scale for overall, emotional, and social loneliness: confirmatory tests on survey data. Res Aging. 2006;28 

(5):582–598. doi:10.1177/0164027506289723
26. Zhong B-L, Yuan M-D, Li F, Sun P. The psychological network of loneliness symptoms among Chinese residents during the COVID-19 outbreak. 

Psychol Res Behav Manag. 2023;Volume 16:3767–3776. doi:10.2147/PRBM.S424565
27. Zigmond A, Snaith R. The Hospital Anxiety and Depression Scale (Hads). Acta Psychiatr Scand. 1983;67(6):361–370. doi:10.1111/j.1600- 

0447.1983.tb09716.x
28. Leung C, Ho S, Kan C, Hung C, Chen C. Evaluation of the Chinese version of the Hospital Anxiety and Depression Scale. A cross-cultural 

perspective. Int j Psychosomatics. 1993;40(1–4):29–34.
29. Pallant J. SPSS Survival Manual: A Step by Step Guide to Data Analysis Using IBM SPSS. McGraw-Hill Education (UK); 2020.
30. Jones-Jang SM, Heo YJ, McKeever R, Kim JH, Moscowitz L, Moscowitz D. Good news! Communication findings may be underestimated: comparing 

effect sizes with self-reported and logged smartphone use data. J Comput Mediat Commun. 2020;25(5):346–363. doi:10.1093/jcmc/zmaa009
31. Ohme J, Araujo T, de Vreese CH, Piotrowski JT. Mobile data donations: assessing self-report accuracy and sample biases with the iOS Screen Time 

function. Mob Media Commun. 2021;9(2):293–313. doi:10.1177/2050157920959106
32. Lin L. Beyond canned television: BBC Earth’s global community building and coproduction adventure in the case of Tencent Video. VIEW J Eur 

Telev Hist Cult. 2020;9(17):21–34. doi:10.18146/view.224
33. Mikos L. Digital media platforms and the use of TV content: binge watching and video-on-demand in Germany. Media Commun. 2016;4 

(3):154–161. doi:10.17645/mac.v4i3.542
34. Rahman KT, Arif MZU. Impacts of binge-watching on Netflix during the COVID-19 pandemic. South Asian J Marketing. 2021;2(1):97–112. 

doi:10.1108/SAJM-05-2021-0070
35. Nanda AP, Banerjee R. Binge watching: an exploration of the role of technology. Psychol Mark. 2020;37(9):1212–1230. doi:10.1002/mar.21353
36. Wheeler KS. The relationships between television viewing behaviors, attachment, loneliness, depression, and psychological well-being. 2015.
37. Jacobsen EO. Three Pieces of Glass: Why We Feel Lonely in a World Mediated by Screens. Brazos Press; 2020.
38. Gao Y, Fu N, Mao Y, Shi L. Recreational screen time and anxiety among college athletes: findings from Shanghai. Int J Environ Res Public Health. 

2021;18(14):7470. doi:10.3390/ijerph18147470
39. Domingues-Montanari S. Clinical and psychological effects of excessive screen time on children. J Paediatr Child Health. 2017;53(4):333–338. 

doi:10.1111/jpc.13462
40. Santiago FL, da Silva AO, de Souza Silva RI, et al. Association between screen time exposure, anxiety, and sleep quality in adolescents. Salud 

Mental. 2022;45(3):125–133. doi:10.17711/SM.0185-3325.2022.017
41. Brailovskaia J, Margraf J. Relationship between depression symptoms, physical activity, and addictive social media use. Cyberpsychol Behav Soc 

Netw. 2020;23(12):818–822. doi:10.1089/cyber.2020.0255
42. Cunningham S, Hudson CC, Harkness K. Social media and depression symptoms: a meta-analysis. Res Child Adolesc Psychopathol. 2021;49 

(2):241–253. doi:10.1007/s10802-020-00715-7
43. Ivie EJ, Pettitt A, Moses LJ, Allen NB. A meta-analysis of the association between adolescent social media use and depressive symptoms. J Affect 

Disord. 2020;275:165–174. doi:10.1016/j.jad.2020.06.014
44. Warren SM. Binge-watching rate as a predictor of viewer transportation mechanisms. Doctoral dissertation, Syracuse University; 2016.

Psychology Research and Behavior Management                                                                               Dovepress 

Publish your work in this journal 
Psychology Research and Behavior Management is an international, peer-reviewed, open access journal focusing on the science of psychology and 
its application in behavior management to develop improved outcomes in the clinical, educational, sports and business arenas. Specific topics 
covered in the journal include: Neuroscience, memory and decision making; Behavior modification and management; Clinical applications; Business 
and sports performance management; Social and developmental studies; Animal studies. The manuscript management system is completely online 
and includes a very quick and fair peer-review system, which is all easy to use. Visit http://www.dovepress.com/testimonials.php to read real quotes 
from published authors.  

Submit your manuscript here: https://www.dovepress.com/psychology-research-and-behavior-management-journal

Psychology Research and Behavior Management 2024:17                                                                DovePress                                                                                                                         303

Dovepress                                                                                                                                                     Yu and Alizadeh

Powered by TCPDF (www.tcpdf.org)Powered by TCPDF (www.tcpdf.org)

https://doi.org/10.1097/NMD.0000000000001510
https://doi.org/10.1177/09760911221117339
https://doi.org/10.3390/ijerph18031168
https://doi.org/10.3389/fpsyt.2021.743870
https://doi.org/10.2147/PRBM.S328416
https://doi.org/10.3390/ijerph19159707
https://doi.org/10.3390/bs11020027
https://doi.org/10.1177/0164027506289723
https://doi.org/10.2147/PRBM.S424565
https://doi.org/10.1111/j.1600-0447.1983.tb09716.x
https://doi.org/10.1111/j.1600-0447.1983.tb09716.x
https://doi.org/10.1093/jcmc/zmaa009
https://doi.org/10.1177/2050157920959106
https://doi.org/10.18146/view.224
https://doi.org/10.17645/mac.v4i3.542
https://doi.org/10.1108/SAJM-05-2021-0070
https://doi.org/10.1002/mar.21353
https://doi.org/10.3390/ijerph18147470
https://doi.org/10.1111/jpc.13462
https://doi.org/10.17711/SM.0185-3325.2022.017
https://doi.org/10.1089/cyber.2020.0255
https://doi.org/10.1007/s10802-020-00715-7
https://doi.org/10.1016/j.jad.2020.06.014
https://www.dovepress.com
http://www.dovepress.com/testimonials.php
https://www.facebook.com/DoveMedicalPress/
https://twitter.com/dovepress
https://www.linkedin.com/company/dove-medical-press
https://www.youtube.com/user/dovepress
https://www.dovepress.com
https://www.dovepress.com

	Introduction
	Materials and Methods
	Research Design
	Measures
	Binge-Watching Behavior
	Binge-Watching Addiction
	Mental Health Problems
	Participant Information Sheet

	Procedure
	Data Analysis

	Results
	Discussion
	Conclusion
	Limitations and Recommendations
	Acknowledgement
	Disclosure

